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Note: Market value is calculated based on the projects on active sale (launched projects).

Source: C9 Hotelworks Market Research
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68%
LUXURY
DEVELOPMENTS

Japan's branded residences market reached JPY487.1 billion (USD3 billion) in 2026 across 1,012 launched units, at an average unit price of JPY481.3 million
(USD3 million), the second highest in Asia after the Maldives. With 68% of developments in the luxury tier (13 of 19 properties), Japan is structurally a luxury

market, with pricing rather than volume driving national market value.

Note: Luxury share is based on number of properties (launched and unlaunched projects).

Source: C9 Hotelworks Market Research

JAPAN MARKET SNAPSHOT

TOTAL SUPPLY
OVERVIEW
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400/ STANDALONE

O pEvELOPMENTS
Japan's supply is 40% standalone (766
units), 37% co-located with a hotel, and

23% mixed-use, making it one of Asia's
most standalone-led branded residences
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Hokkaido
(1,299 Units)
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Kanto
(173 Units)

SUPPLY BY
PRODUCT TYPE
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Note: Figures represent total country supply (launched and unlaunched projects), grouped by region.
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90/0 TOKYO URBAN
MARKET SHARE

Tokyo holds 9% of the supply (173 units)
as Japan's only urban branded residences
market. Despite the capital's scale, supply
remains  limited, reinforcing  strong

potential  for international hospitality
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Source: C9 Hotelworks Market Research

0/ NISEKO
7% suppLy snare
Niseko holds 57% of the national supply,
with 1,095 units, making it Asia’s most

established alpine branded residences
market, led by Aman, Capella, and

One&Only, with strong luxury buyer
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Source: C9 Hotelworks Market Research



